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DISSEMINATION FORM – IPER 

 2018-1-ES01-KA202-050246 

M1-M9 [18 December – 30 September 2019] 

 

In relation to the dissemination of the project, several activities have been carried out. CCIS, the 

coordinating organization, has been responsible, in collaboration with all partners, for the 

dissemination of project results. This document wants to collect the contributions of all the 

partners to explain the dissemination activities from 18/12/2018 to 20/09/2019 

Partner CCIS 

Country SPAIN 

Topic Dissemination’s actions 

Type 
(webpost,  
social media 
post, 
dissemination 
events and 
seminar etc.) 

 Newsletter 
 Social media 
 Events 
 Fairs’ Exhibitions 
 International meeting 
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Target  
group  
 

 Project presentation to Portuguese and Italian 
stakeholders 

 General Secretaries, their collaborators and 
Assocamere staff 

 Partners of EUheritage project 

 Newsletter subscribers 

 Experts in sustainable tourism 

 Stand of the Italian Chamber of Commerce abroad 

Scope 

1. CCIS participated in the initial support day for 
projects of strategic partnerships Erasmus + 2018 at 
the University of Almeria, organized by the Spanish 
national agency Erasmus, SEPIE, for the ICT to 
promote cultural heritage (IPER) project, reference 
number 2018-1 -ES01-KA202-050246 
 

2. Mosaico Europa, the Union Chambers’ newsletter 
dedicated its last article to CCIS and to the IPER 
project, by mentioning it among the Italian best 
practices and focusing on how the project intends to 
exploit Nano-learning tools to enforce professional 
skills. 
 

3. From the 28th to the 30th of June it took place in 
Lisbon the event D'Itália organized by the Italian 
Chamber of Commerce for Portugal dedicated to 
Italian design. CCIS took part in it taking the 
opportunity to introduce the project IPER, whose 
aim is using the “nano-learning” methodology to 
strengthen the skills of professionals working in the 
tourism and in the management of cultural heritage. 
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4. From the 1st to the 3rd of July it was held in Milan 
the 20th meeting of the General Secretaries of the 
“Italian Chambers of Commerce Abroad”, organized 
by “Assocamerestero”, whose principal aim was to 
enhance possible collaborations and common 
projects to increase the presence of Italian 
companies on foreign markets and to give visibility 
to the EU projects in which the chambers 
participate. To achieve this goal CCIS spread 
information about its EU projects through leaflets 
and brochures. 
 

5. During the EUHeritage trasnational meeting held in 
Malta on 24th-25th of September, CCIS presented to 
the rest of the partners the IPER project summary 
report on the actual situation about promotion of 
cultural heritage through digital tools and according 
to accessible tourism principles. 
 

6. Facebook Post about 1st IPER project’s meeting held 
in Holloko. 
 

7. Newsletter CCIS - n. 189 
 

8. The last 27th of September it was held in Madrid 
EXPOTURAL, the Nature and Sustainable Tourism 
Fair, which is an event with a clear international 
ambition that offers the largest natural environment 
experience-sharing and awareness-raising meeting 
and conferences about sustainable tourism. CCIS 
participated to spread information about IPER 
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projects through brochures and networking. 
 

9. From 10th to 11th October 2019, CCIS participated 
to DIDACTA, the national fair on education in 
Florence promoted by INDIRE, the National Institute 
for Documentation, Innovation and Educational 
Research of the Italian Ministry of Education. At 
DIDACTA, CCIS promoted IPER project disseminating 
information and leaflets. 

Date 
(DD/MM/YYYY) 

1. 18/10/2018 – 19/10/2018 
2. 17/05/2019 
3. 28/06/2019 – 30/06/2019 
4. 01/07/2019 – 03/07/2019 
5. 16/09/2019 
6. 24/09/2019 – 25/09/2019 
7. 30/09/2019 
8. 27/09/2019  
9. 10/10/2019 – 11/10/2019 

Impact 
indicators 
(website visits, 
retweets, 
shares,  
likes, etc.) 

1.  
2.  
3. 50 participants 
4. 89 participants 
5.  
6. 69.720 people reached, 7500 interactions, 133 

likes 
7. 6000 people reached 
8.  
9.  
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Links 

1. http://sepie.es/doc/comunicacion/jornadas/2018/18
y19_octubre/programa.pdf  

2. http://news.ucamere.net/MosaicoEuropa/MosaicoEu
ropa_Newsletter_10_2019.pdf?fbclid=IwAR2TQHqYH
r3J08b7FRgvQI6SPMajrUcbIEooP9Jy2xL2YkH9Te_E70
4soDM 

3. http://www.ccitalia.pt/docs/DItaliaPROGRAMA.pdf 
4.  
5.  
6. https://www.facebook.com/352100225570913/phot

os/pcb.483691249078476/488362365278031/?type
=3&theater  

7. https://mailchi.mp/14aa9bc2d516/newsletter-ccis-
n-189?e=33d64d00b1 

8. https://www.ifema.es/expotural 
9. http://fieradidacta.indire.it/  

https://skillman.eu/skillman-eu-international-forum-
2019/ 

 

 

 

 

 

 

 

 

 

 

 

http://sepie.es/doc/comunicacion/jornadas/2018/18y19_octubre/programa.pdf
http://sepie.es/doc/comunicacion/jornadas/2018/18y19_octubre/programa.pdf
http://news.ucamere.net/MosaicoEuropa/MosaicoEuropa_Newsletter_10_2019.pdf?fbclid=IwAR2TQHqYHr3J08b7FRgvQI6SPMajrUcbIEooP9Jy2xL2YkH9Te_E704soDM
http://news.ucamere.net/MosaicoEuropa/MosaicoEuropa_Newsletter_10_2019.pdf?fbclid=IwAR2TQHqYHr3J08b7FRgvQI6SPMajrUcbIEooP9Jy2xL2YkH9Te_E704soDM
http://news.ucamere.net/MosaicoEuropa/MosaicoEuropa_Newsletter_10_2019.pdf?fbclid=IwAR2TQHqYHr3J08b7FRgvQI6SPMajrUcbIEooP9Jy2xL2YkH9Te_E704soDM
http://news.ucamere.net/MosaicoEuropa/MosaicoEuropa_Newsletter_10_2019.pdf?fbclid=IwAR2TQHqYHr3J08b7FRgvQI6SPMajrUcbIEooP9Jy2xL2YkH9Te_E704soDM
http://www.ccitalia.pt/docs/DItaliaPROGRAMA.pdf
https://www.facebook.com/352100225570913/photos/pcb.483691249078476/488362365278031/?type=3&theater
https://www.facebook.com/352100225570913/photos/pcb.483691249078476/488362365278031/?type=3&theater
https://www.facebook.com/352100225570913/photos/pcb.483691249078476/488362365278031/?type=3&theater
https://mailchi.mp/14aa9bc2d516/newsletter-ccis-n-189?e=33d64d00b1
https://mailchi.mp/14aa9bc2d516/newsletter-ccis-n-189?e=33d64d00b1
https://www.ifema.es/expotural
http://fieradidacta.indire.it/
https://skillman.eu/skillman-eu-international-forum-2019/
https://skillman.eu/skillman-eu-international-forum-2019/
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Newsletter of Italian Union Chambers – Mosaico d’Europa 
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Dissemination events 
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Campaign on the post about the Meeting 1 where partners gathered in Holloko 

 

 

The campaign lasted from 23-09-2019 to 29-09-2019. For these 6 days, the amount invested was 

100 Euros. Thanks to the campaign the post reached 133 likes and the page IPER - ICT to promote 

cultural heritage reached 77 likes. The age range targeted was 18-40 years: men and women from 

the 5 countries involved in the project – Spain, Italy, Portugal and Hungary. The post reached 

69.100 people and  7500 reacted with it. 
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NEWSLETTER CCIS – N.189
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Partner BTS – Blended Training Services 

Country Portugal 

Topic 

Website 
Google Analytics 

Type (webpost,  
social media post, 
dissemination events 
and seminar etc.) 

Creation and management of website and 
google analystics account 

Target group  
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Scope 

Google Analytics is a very important digital 
marketing tool that allows us to measure the 
results of individual campaigns in real-time, 
compare the data to previous periods. 

Date (DD/MM/YYYY) 

Website – 15/06/2019 
Google Analytis – 25/06/2019 

Impact indicators 
(website visits, 
retweets, shares,  
likes, etc.) 

 

Link 

https://analytics.google.com/analytics/web/#/report-
home/a142574711w203852617p197358536 

 

https://analytics.google.com/analytics/web/#/report-home/a142574711w203852617p197358536
https://analytics.google.com/analytics/web/#/report-home/a142574711w203852617p197358536
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Supporting document 
(please attach the corresponding screenshot on this folder) 
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Dissemination of The IPER Project on Social Media  

 

BTS members actively promoted the project through Social networks (LinkedIn 

and Facebook). 

Using events and updates on the project’s outputs, BTS team took the 

opportunity to share and disseminate information about IPER Project.  

Examples:   
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Contact with Stakeholders 

 

BTS contacted several organizations with to goal to promote the project and 

also to invite them to take part of the project development as stockholders 

and potential users of the training output. Following this, BTS was able to 

strategy of communication, we were able develop interviews with e 

organizations:  

 

Ana Oliveira - Human Resources Specialist at Parques de Sintra 

www.parquesdesintra.pt  

http://www.parquesdesintra.pt/
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André Nascimento - Archaeologist at EMPATIA – ARQUEOLOGIA, LDA 

http://www.empatia.pt/ 

 

 

 

 

http://www.empatia.pt/
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Research and Resources developed for the project  

 

BTS has develop the following content for the project: 

 

 IPER Website (Development & Design) - https://iperproject.eu 

 IPER Brochure  

 Report “PROMOTION OF CULTURAL HERITAGE AND ACCESSIBILITY 

IN PORTUGAL” 

 Presentation “ICT TO Promote Cultural Heritage & Accessibility - 

Best Practices – Portugal” 

 Presentation “e-Learning & OER for IPER Project” 

 

 

https://iperproject.eu/
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Partner The Chocolate Way 

Country Italy 

Topic 

Dissemination on internet 
Website and social media 

Type (webpost,  
social media post, 
dissemination events 
and seminar etc.) 

1 Page on website 
2 web  post 
3 Instagram post 
4 FB post 
 

Target group  
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Scope 

1 presentation Iper project 
3 Project news 
2 Project news 
3 Project news 

Date (DD/MM/YYYY) 

12/18 
17/01/2019 
 

Impact indicators 
(website visits, 
retweets, shares,  
likes, etc.) 

FB: 9 likes 
IG: 27 likes 

Link 

http://www.thechocolateway.eu/ict-
promote-cultural-heritage-iper/ 
 
http://www.thechocolateway.eu/2019/01/ict-
promote-cultural-heritage-iper/ 
 
https://www.instagram.com/p/BsvL3jnHPpI/ 

 

http://www.thechocolateway.eu/ict-promote-cultural-heritage-iper/
http://www.thechocolateway.eu/ict-promote-cultural-heritage-iper/
http://www.thechocolateway.eu/2019/01/ict-promote-cultural-heritage-iper/
http://www.thechocolateway.eu/2019/01/ict-promote-cultural-heritage-iper/
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Supporting document 
(please attach the corresponding screenshot on this folder) 
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Partner UDS 

Country Italy 

Topic Dissemination’s actions 

Type 
(webpost,  
social media 
post, 
dissemination 
events and 
seminar etc.) 

 Regional Authorities meetings 

Target  
group  
 

 Project presentation to regional government 
Authorities in Tourism   

 Municipalities of the three most important cities for 
tourist visitors of the Region  

 Experts in Disabled tourism 

 Regional consortium of promotion in Tourism  

 Federation of Hotels in Umbria region 
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Scope 

Meeting presentation of Iper Project 
 
30th  of april organization of the  Meeting with the 
councilor of the Municipality of Perugia responsable 
for the sectors of Ecomomy and   TIC and his staff to 
present the project Iper and involve  the staff in the 
results of the project. 
 
15th of may organization of the meeting with the 
manager responsible and his staff of tourism 
sectors of the municipality of Assisi Unesco 
Heritage city  
 
The last 27th of September it was held in 
Confcommercio Umbria a meeting presentation of 
Iper Project to Involve stakeholders –  tour operators 
and the federation of the Hotels   
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Partner Municipality of Holloko 

Country Hungary 

 
 
 
 

Topic 

Introduction and information about the 
project 

Type (webpost, 
social media post, 
dissemination 
events and semin 
etc.) 

Webpost, local newspaper, 
County newspaper 

 
a 

 
 

 
Target group 

Webpost: national, international tourists 
Local newspaper: inhabitant of Holloko 
County newspaper: inhabitants of Nógrád 
county 
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Scope 

webpost: national, international 
newspaper: local and county 

 

Date 
(DD/MM/YYYY) 

webpost: 25.02.2019. 
newspaper: 04.2019 and 10.2019 

 

 
Impact indicators 
(website visits, 
retweets, shares, 
likes, etc.) 

web: 47.000 visitors (25.02.2019-22.07.2019 
local newspaper: 200 copies 
county newspaper: 10.000 copies 

 

 

 

 

Link 

http://www.holloko.hu/hu/info/onkormanyzat/palyazatok/iper- 
projekt--nemzetkozi-kezdemenyezes-a-kulturalis-oroksegek- 
vedelmere.html 

http://www.holloko.hu/hu/info/onkormanyzat/palyazatok/iper-projekt--nemzetkozi-kezdemenyezes-a-kulturalis-oroksegek-vedelmere.html
http://www.holloko.hu/hu/info/onkormanyzat/palyazatok/iper-projekt--nemzetkozi-kezdemenyezes-a-kulturalis-oroksegek-vedelmere.html
http://www.holloko.hu/hu/info/onkormanyzat/palyazatok/iper-projekt--nemzetkozi-kezdemenyezes-a-kulturalis-oroksegek-vedelmere.html
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Supporting document 
(please attach the corresponding screenshot on this folder) 
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 Output: 

Dissemination in Hollókő 

National Report (O1) and 6 Case studies about the Hungarian best practices. (O2) 

 
 Partners: 

We have constant relationship with our partners. Principally we tried to find contact from our 

area the near sights and attractions, and from neighboring county, and of course we choosed 

the old partners which we have already kind of contact f.e. other word heritage sites in 

Hungary and Bükk National park. At the moment we have 7 partners (Parádsasvár, Kaposvár, 

Bükk National park, Hortobágy National Park, Hungarian National Museum, Zsolnay cultural 

quarter (Pécs), Dornyai Museum (Salgótarján)). They helped us in the filling questionaires, 

writing the case studies and of course we ask their opinion and suggestion regarding the new 

e-learning system. it was a pleasure to us that besides this stakeholder further organisations 

helped our work, so the director of the the National Federation of Rural Tourism and one 

representative of Szécsény-Ért-ékes non-for-profit foundation filled the questionnaires, too. 

We translate every important information and tasks for the partners and we want to try 

involve further organization. As our hopes our partners will help in the testing of the version 

system in January. 

 
 Dissemination tasks: 

 

On the website of Hollókő and in the periodical local newspaper we are providing information 

about the project. Articles about the introduction and meeting 2 (in Hollókő) were published 

in the Nógrád county newspaper. 

In this month we translated the Iper brochure and we have had them printed in 100 copies. 

These brochures can be found in our information office, hoping to reach new partners or 

stakeholders. Moreover, on 15th October we would like to take part in a national conference 

on the senior and accessible tourism. We think manage to get new partners, and in the 

following we will able to use what we heard and experienced, too. Naturally we will also take 

some Hungarian Iper brochures to the conference. 



  
 

Project number: 2018-1-ES01- KA202-050246 
35 

 

 

Partner CCIP 

Country PORTUGAL 

Topic Dissemination actions 

Type 
(webpost,  
social media 
post, 
dissemination 
events and 
seminar etc.) 

 Newsletter 
 Social media 
 Events 
 International meeting 
 Meetings 

Target  
group  
 

 Project presentation to Portuguese and Italian 
stakeholders 

 General Secretaries, their collaborators and 
Assocamere staff 

 Local Museums (MNAA and Gulbenkian) 

 Newsletter subscribers 
 

Scope 

• Event D'Itália organized in Lisbon by the Italian 
Chamber of Commerce for Portugal dedicated to 
Italian design.  

 
• Facebook, Linkedin and Twitters Posts as 

described with pictures and links below 
 
• Newsletter CCIP - n. 107 
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• CCIP contacted and held meeting with 2 of the 
most important museums in Portugal: Museu 
Nacional de Arte Antiga (MNAA) and Gulbenkian. 
The meeting were held in order to introduce the 
project and set up collaborations. 

Date 
(DD/MM/YYYY) 

 28/06/2019 – 30/06/2019 

 16/01/2019 – 30/09/2019 

 30/09/2019 

 27/09/2019 
 

Impact 
indicators 
(website visits, 
retweets, 
shares,  
likes, etc.) 

 
89 participants to D’Italia event 
2700  viewed via social media;  
80 via newsletter 
 

 

Links 
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Performance Indicators 

Followers on social networks accounts 

 

 

 

 

 

         VS 140 followers expected 

 

 

 

 

Number of visits of the webpage 

 

 

VS 140 visits of the 

webpage expected 
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